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TARGET

DOMESTIC AMERICAN RAG (IS / BARNEYSJAPAN / BAYCREW'S / BEAMS / Code Three / ESTNATION / HPFRANCE /RESTIR / Ron Herman / $2425 / STURIOUS / TOMORROWLAND / UENG SHOKAL / UNITED ARROWS / Via Bus Stop / ZOZ0 TOWN / (P47 / 385% / A1/ &,
N/ M RRIEN /TS5 BRI R RN = et

INTERNATIONAL AMORPH FARTIFACTS / ASCS COMLTD / AWA / BAUHAUS / BERG PTY LTD / Bisou bisou / boutiaueye / fireese center / CHOCOLATE & PICKLES FASHION / CLOTH FAIR / CLUB 1981 / CLUBZ) / CLUB DESIGNERS / COCOMO0 / Cocktall { COLETTE / Concrete /

<oup de foudre / COUVERTURE / DAL/ EVEN / FOUND / Galeies LAFAYETTE /GAMMA PLAYER / Handsome Corp / Marwha Gallaria / M Lorenzo / HG ST/ Setfery / JFY Holding Rtd ZJIN shop / JOYCE /JUMELLE, / KASRI / Lane Crawford / Lazzart / Le
Bon Marche /Level &/ Liberty / LORENZO / LUUKS | MARAIS / Maria Lutza / Opening Cersmony | PEOE& STOFFER / Satine / SAUCE / SENSE / SERIE & / SEVEN DAYS / SHINE / SIDEFAME LTO FENIX GROUP / SPACE / SPACE MUE / SPR 4 / STYLETRER COM /

TAIWAN GIVEN / The boon shop / Thimbloom / Trafe / ATR BN / BTSN / esdte - WAR D -/ #t-<0 2 ot
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Industry Insiders

BREEJE BREEZEZITOKIN TAIWAN /UAPAN COUNOL OF SHOPPING CENTERS / JAPAN DEPARTMENT STORES ASSOCIATION ZAPAN SPECIALTY / Laforet HARAJUKL / LUMINE / MARUNOUCHI BLDG. / MINISTRY OF
ECONOMY TRADEAND INDUSTRY / NAMBA PARXS / OMOTESANDO HILLS / PARCO / ROPPONGI HILLS / STORES ASSOCIATION / TAMAGAWA TAXASHIMAYA $.C. 7 TOKYO MIDT! / VENUS FORT ete

Media

DOMESTIC ASAHIZBRUTUS / commontaonse / ELLE giel / Fashion News / Fashioajn net / Fachionsnapicom | FUDGE / g press / GINZA / GISELe / GLAMOROUS / GLITTER / GRIND 7 high fashion
Jopan Times / MAINICOHE / men's FUDGE / MEN'S NON-NO / MODE PRESS / NHIK WORLD / NHX WORLD / INIKKE / Numse YO / NYLON JAPAN / POPEYE / SANKEI EXPRESS / SENKEN /
SO-ENTSPUR / SPURIP / STUDHO VOICE / Stybe.com / Tatwan News / TBS / THE SEN-I NEWS / UOMO / VOGUEG! / WGSN / WWD JAPAN / WWD JAPAN COM / YOMIUR e1c

( Domestic Buyer
International Buyer
Showroom
Media

Early adopter

INTERNATIONAL Ami / Bangbella / Business Weekdy / CHOC / Class 7 COOL / dally news / Fashion Collection /FMH / GQ digital / interior / -style

PE / Migros Magazin / MIKX / mina

MOT-TIMES / rypoper / M-MUG / NET Wave / News Fashion Daily / Prestige / Ray / Stylesight / Taiwan Shin Sheng / TVR/ TV
magazine / with / BEEF) / AN/ TURIRR e
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PROMOTION for BUYER

Put H.P.France S.A." s buyer list of nearly 17,000 to maximum use, which is gathered from the company’ s extensive business sectors including wholesale, trade show
operation, retail, PR, as well from'our overseas partners.

4 N
SEOUL TOKYO TAIPEI
roomsLINK H.P.FRANCE , rooms , roomsLINK roomsLINK
NEW YORK PARIS
H.P.FRANCE , DRESSING H.P.FRANCE , DRESSING
H.P.FRANCE. Client List Rooms, rooms LINK Buyer List Overseas Buyer List
1,600 10,000 6,000
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PROMOTION for MEDIA

Strong PR support through the PRO1. press team

Social Media and Newsletters

Reach out to nearly 30,000 people in the fashion industry.

PRO1.Pressroom

With press offices in Harajuku in Jinnan, PRO1. handles 70 domestic and international brands. With

nearly 380 appointments/months, PRO1. constantly communicates with the most influential

members of the fashion community including editors, and stylists.

Individual reach out to industry media

Approach influential bloggers

By putting out announcements in industry media, we reach out to both
domestic and international buyers and press.

International Blogger

Invite famous bloggers formoverseas and have then? write about the show:and
exhibiting| brands Work with JETRO in mvltmg the n‘ost mﬂuentlal bloggets\»

‘= MODEM vy i - TR ’g
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Fashionsnap.com / FASHION MAG / MODEM ONLINE / STYLE.COM / WWD / EER#780 etc..

i L :

Domestuc Blogger . g ‘ Al

Invite lnﬂuentlal domestic bloggers. and have them post{how reports, thus |
bnngmg together brands and consumers.
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